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MEMBER SPOTLIGHT 

How long have you been in your current position?  

Director of National Corporate Sales- Sage Hospitality- 5 months-                                                    

I have been with Sage for four and half years mostly with the JW 

Marriott Denver. 

How long have you been in the travel industry?  

7 years- 1 year with The Broadmoor in Colorado Springs in hotel 

management training, 2 years with Park Hyatt Chicago and 4.5 

years with JW Marriott Cherry Creek and Sage Hospitality 

How many years have you been an RMBTA member?  

4 years- 2 years as the Philanthropy chairman 

What kind of challenges do you face today with your position? 

Challenges ensue on a daily basis in the travel business, that is what makes our industry so      

exciting to work in.  No two days are ever the same, there are numerous variables that have to be 

accounted for with travel and hotels.   

Specific challenges that I face in the hotel business range from working across hotel brands and 

how each company: Marriott, Starwood, Hilton, etc., have their own standards of achieving their 

financial and guest satisfaction goals. When you work with a management company that represents 

these different brands, the obstacle is grasping and maintaining guests who are loyal to one specific 

rewards program and certain preference within a hotel to become amendable to change.  Change is 

a difficult concept for frequent travelers, but when you are able to overcome their uncertainties and 

exceed their expectations; it’s rewarding.       

Why do you stay a member with RMBTA, and what benefits do you receive from our              

organization? 

RMBTA is a great organization that provides networking and educational events with many of the 

top industry leaders around the Denver and mountain communities.  The monthly events cater to    

a wide range of topics allowing us a better understanding of our members and their businesses.    

Rick Johnson   -  Sage Hospitality 

A Note from the President: 

The board of directors, committee chairs and various volunteers were busy preparing 

and executing this year's golf tournament and silent auction that was held on Septem-

ber 18th.  This years event was a huge success, raising the most money in the past 4 

years.  A special thank you to Laura Melish, our Philanthropy Chair, for her dedication 

and leadership on this event.   

The Chapter of the Future initiative with GBTA is still being considered.  A task force 

was assigned by Jim McMullen, GBTA's President, to work through the details of this 

initiative while keeping the local chapters in mind.  Recently, this task force has formed 

a partnership with Mariner Management & Marketing, an association management and 

consulting company.  They have created a project plan that will incorporate independ-

ent research collection and analysis and incorporate critical conversations with all 

groups.  Mariner has begun their analysis of the Chapter President’s survey and may 

be reaching out to ask further questions to fill in gaps that they identify or gain clarity.  

At this time the task force will be providing their recommendations to GBTA by January 

1, 2013.  RMBTA has not made a decision on our chapters future as we are waiting to 

receive the suggestions made from this task force. As always, our decisions are solely 

based on what is right for our members and the future of RMBTA. 

Kari Obernesser 

RMBTA LUNCH & AWARDS  
CELEBRATE THE  

HOLIDAYS WITH RMBTA  
& 2012 AWARDS  

 

Bring cash to the December 
Meeting to be entered into 

the year end prize 

The prize is: 

An overnight stay at the 

Hotel Teatro                   
including VIP Turndown 

& 

2 Tickets to                 
Sense and Sensibility       

at the Denver Performing 

Arts Center 

 

Tickets are                          

2 for $5 or 4 for $10. 

Dear Travel Industry Leaders—In his victory speech last night, President Obama told supporters, 
“We’ve got more work to do.”  That is a good message for the travel industry, too.  We look       
forward to working with President Obama and both chambers of Congress to enact policies that 
will increase travel to and within the United States – and, in so doing, create new American jobs 
from coast-to-coast.    

Following is an initial assessment of the election results, their potential impact on the travel       
industry and an outlook on U.S. Travel’s policy priorities in Washington.  

President Obama in a deeply divided Washington, the travel industry is uniquely bipartisan. We 
have and will continue to build strong working relationships with members of both political parties.   

President Obama’s re-election presents our industry with opportunities to continue removing   
barriers to travel.  Regardless of your political persuasion, we must recognize that President Obama 
is unique in his commitment to travel and understanding of our extraordinary ability to create jobs.  
It was perhaps the President’s January 2012 speech in Orlando and the subsequent announcement 
of a National Travel and Tourism Strategy that best epitomized the fact that the Obama                
Administration “gets” travel.  

Opportunities We can expect President Obama and his Administration to vigorously defend the 
travel-policy accompany Brand USA: The President’s support was important to the passage of the 
Travel Promotion Act and establishment and development of Brand USA. He is likely to actively 
defend an organization that was launched during his presidency and that is integral to his           
international outreach.   

Visa Reform & Visa Waiver Program (VWP) Expansion: The Obama Administration made huge 
strides in reducing visa processing wait times and implementing U.S. Travel’s recommendations to 
streamline the visa process.  Taiwan’s entry into the VWP and the Administration’s support for   
legislation to further expand the program shows that the Administration understands how         
important this program is to economic growth.  We expect the Administration to build upon these 
efforts over the next four years. 

Travel Infrastructure: The Obama Administration strongly supported investments in travel          
infrastructure, but took a hands-off approach to transportation legislation on Capitol Hill. We    
expect the Administration to play a more forceful role this time around, as Congress again           
considers the Federal Aviation Administration reauthorization and highway bill.    

 

Fiscal Cliff: Near term, Congress and the Administration will work to avoid the effects of a “fiscal 

cliff” – perhaps striking a “grand bargain.”  If that happens, it is likely that President Obama will 

avoid the deep spending cuts that could impact government travel and meetings accomplishments 

he achieved in his first term, including: budgets and undermine investment in travel                           

infrastructure………………………Read more 

President Obama's win and its potential impact to the 
travel industry 
Roger J. Dow, President & CEO, U.S. Travel" - U.S. Travel Association -http://twitter.com/ustravel  

Questions or comments email  rmbtapr@gmail.com 

For Membership information click here 

NEWS 
We need you to let Congress know that business travelers strongly oppose an increase in the Aviation 

Security Fee.  If your company’s travel costs increase, you may not be able to send as many employees on the 

road or end up selling your services to fewer business travelers. That is not good for your company, the     

business travel industry, or the economy.    
 

The House of Representatives and Senate passed different bills to fund the Transportation Security            

Administration next year, so they are now working on a compromise bill. The House bill did not include a fee 

increase. The Senate bill doubled the fee from $2.50 to a flat $5.00 one way. Rather than increasing fees and 

its budget, TSA should continue to expand PreCheck and other risk-based screening programs.  They provide 

security and allow much faster screening of low-risk passengers, with fewer TSA officers and less equipment. 

It is important to let your elected officials know that you want them to oppose a fee 
increase.  Please send the Take Action letter below as written or edit, and remem-
ber to either fill in the blanks or delete the sentence in the second paragraph that 
includes your profession and company.  
Thanks.  You are the voice of the business travel industry. 
 

Take Action Letter 
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